Multi-tiered product training modules developed
for clients with expanding product portfolios
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Rapid product training
that keeps pace with
your product portfolios

Prod Pack is a comprehensive multi-tiered product
training package for large, dispersed, and multiple
target groups. It facilitates rapid training development
synchronous with the customers’ product development
cycles.

THE NEED FOR PROD PACK

Organizations with rapid product development or
upgrades face the problem of constant employee
training package. Product awareness and sales training
are critical especially for industries like Insurance,
Pharmaceuticals, Telecom, Retail, and Medical,among
others.Some of the key challenges faced in developing
effective training programs are:

+ Dispersed target audience
« Different groups that require different training
* Need for up-to-date training

* Need for comprehensive training for multiple product
offerings

+ Need for granular training

HOW OUR SOLUTION CAN HELP

Prod Pack is specifically designed to solve the issues
posed by dynamic portfolios:

* Prod Pack facilitates rapid development, in sync with
the customers’ product development cycles.

* The programs are cost-effective to create and
maintain.

* Prod Pack offers ‘tiered components’ that address
multiple audiences’ needs.

« Components can be edited, making it adaptable to
expanding portfolios.

TATA INTERACTIVE SYSTEMS

Changing the way the world learns



Products & Skills

Prod Pack ensures rapid time-to-training to quickly
bring learners up to speed.It also adopts the‘just as
much’ generic learning approach so that learners are
not burdened with information that they do not need.
The learners can drill down for detailed and specific
training needs as and when required.

Prod Pack comprises three main components:

Product Nuggets

Target: All TA groups (Internal and
External)

Level: Knowledge

Offering: “Bite-sized” training nuggets
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B ERIELS

Target: End Users, Service Personnel
(Internal and/or External)

Level: Application (Installation and
Troubleshooting)

Offering: Product Usability /Procedure
Training—comprising step lists and
simulations (2D / 3D)
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Product Sales Trainer

Target: Sales Representatives (Internal)

Level: Application (Sales Process and
Skills)

Offering: Game/Scenario/Case Study-based
modules

& J

'I' TATA INTERACTIVE SYSTEMS
TATA Changing the way the world learns

© 2007 Tata Interactive Systems. All rights reserved.



Products & Skills

TECHNOLOGY USED

The course was developed using Macromedia Flash MX.

SOME SAMPLE SCENES

These are a few sample screenshots from the demo.To
view the demo, please contact us.

Microsoft Internet Explorar

Make Your Decisions

Mr. Milton seems to be loaking for a pewerful an-the-ga messaging solution clubbed
with & versatile handset. Con you belp Mr. Milton choode the best plan for his
managers?

ou know that the Blackberry plans suit most of Mr, Milton's needs. All you need to
6o 15 19 balld the right package,

Chack the trade-otls before making the optimal Secision

Mowe T MOUSE CUFSOr ovier The IMBges o view their aginions.

1 E % ' Realistic scenario-based simulations allow
; : learners to see the impact of their decisions.

BackBerry B0 sormn
Coupan of $100 to buy accessories Free call watting
BinckBerry 7700 sories BlockBerry 7520 series
1S enabled Buetoath wirsess technclgy
Free nalianwide long datance calls Uniimiteg tastime
1000 messages per manth 20% aescount on eall charges

Far the purpase of this dema, seiect Blackberry 7250 series, then the 7250
handset folicwed Gy the features you reed.

About the Demo

Viekome to the PraT-Pack Dema. This training will provide you with
the details of BlackBerry handhelds. There ane three sections in the
training: Nugget, i-Manual and Sales Frocess Training (SPT). The
Search funchionalty will show you the list of availabile trairngs.

Each screen in this dema hias an About ™= %as

The 3-tiers of Prod Pack: Nuggets, i-Manuals, - | =
By the and of this training, you will | |,

and Sales Process Training. : | SR

important featy
® Use a Blackberry handheld of the product. The sect

® Sell a Blackberry handheld to a custyl 10 the client-side engineers/
st {produet hardling, repai,

] | problems, and solutions),

= . . Show, Tell and Try modes will be used

Al functionaiithes are not avaiisbie in the Dema.

'I' TATA INTERACTIVE SYSTEMS
TATA Changing the way the world learns

© 2007 Tata Interactive Systems. All rights reserved.


http://www.tatainteractive.com/demos

Products & Skills

AP 05 Product for Takecom - Microseft Internet Explorer
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Saarch Your Product
Ploasty salocd the training you requine and this produet type from thi list bikow. You can search

by Technology, Senes. Price Range and Features. The relevant model numaers will be displayed on the right
Select the type of product you want rom the dropdown lists and click Ga.
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() &) Al functionaities are not sesilabie in the Domo,

Step-by-step procedures clarify the product
usage and highlight its features.
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Products can be selected by choosing
from several features and other criteria.

Flaibying 1o Mussages Wit Your Blackbeery Handbilkd

i

Select Messages from the Home screen,
To continue, chick the Trackwheel.

w Click Al Steps 18 view the complete st of steps.

Fioll your mowse cursor cvar the topic names in tha top band ta view tha sub-topk.
Clek Nuggee o SPT ta procead.

Al functionalities are nat avallable in the Deme,
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